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Press Releases

July: Grouper Substitution

AUgust: Foothall Erenzy
Celebrate: Florida: Seafarer’s l.abor

September: October— More Than Just Halloween
Kid’si Page — Have Fun & Learn About Seafood

Octeber: Florida Stene' Cralb)— They/ e Back!
Tallgating ShrimprRecipe Contest

November: Healthy Holidays!

Januanry: Spice Up Your Dining Experience with Exotic
Florida Alligator

Tranpon Springsi— Richiand Versatile
Enjoy/ Florida: Seafood! During Super Bowl

Press Releases

Eebruany: A-Tisket, A-Tiasket, Try Florida Clams in Your
Basket!

April: Elorida AguariumyFish
Florida Alligater TiravelstAcress ULS.
\Why: Buy/ Elerida; Shiimp

Floridas Alligater te) Visit San' Francisco
LLazy, Hazy, Crazy: Days: ofi Summer:

Cool Summer. Hobby: (Tiropical Fish)
GOINATIVE! Eat ElonidarSeafood Campaign
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Events

lirade Events

Consumer Events

A-Tisket, A-Tasket, Florida
Clams in Your Basket!
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European
-, Seafood
Exposition

Menterey:
Bay/
Aguarium
Cooking for
Solutions

Consumer Events

Tampa Bay Wine
& Food Eest

Pike Place
Market Street

Festival Festivals




Promotionall Materials

Brochures
Posters
Handbooks
Ice Picks




Marketing

Campaigns

POSTER
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Retailers PSSR
3= Florida

& Florida of
Charles H. Bronson, Commissioner Nelson L Mongiovi, Director
Restaurantsi

FL-Seafood Home

Florida Seafood Restaurants and Retail Markets

Info For Consumers Below is a lisfing of retail markets and restaurants in Florida that sell or serve seafood
Info For Industry products. Click on each name for contact information and address. Contact the
directly for information about seafood items, directions, hours of operation,
tions and accommaodations.

About This Site

Commissioner

S—— Restaurant=[R]  Market=[l]

Seafood Festivals Jump directly to a county:
Seafood Recipes
News Archives Escambis | Flsgler | Franklin | Gilcheist | Glsdes | Gulf | Hemando | Highlands | Hillsborough | Holmes

Ingian River | Jackson | Lake | Lee | Leon | Levy | Mansies | Madin | Mismi-Dade | Monroe | Namay
Brochures

Audio and Video

Links
ey Name Location Telephone |

Alachua County
Amelia's Restaurant Gainesvile (352) 373-1919

Type

ContactUs
Site Map / Search

Select a Division

(armar Foat)

Bert Gill's Sovereign Restaurant Gainesvile (382) 378-6307

Adobe’
[:!“ Re, dﬁ Joe's Place Gainesvile (352) 377-7665

Paramount Grill Gainesvile (352) 378-3398

,.‘I- ‘;k Férunin Fafa Amnrinnn i, mem 277 nar e

Dinner at Thornbrook Gainesviie (352) 377-0996 E]
=1
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Edit Wiew Favaorikes  Tools  Help
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< [ ] hetpffowan Frssafood.cominatih v | [EJ Go ks &] weTv - HomePage  &] Alkel ] Amer. Ex ] BlueMounkain (@] Chase ] Comeast.net €] Customize Links ] del

Home consumers Industry Bureau / Staff Festivals Recipes Brochures
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Florid= Department of Agriculture =nd Consumer Services Division of Marketing and Developmert
Cherles H. Bronson, Commissioner Melson L. Mongiovi, Director

Department Home

FL-Seafood Home

Info For Consumers

Info For Industry

Kids

About This Site

Commissioner

Bureau  Staff

Seafood Festivals

Seafood Recipes

News Archives

Brachures EAT FLORIDA SEAFOOD

Audio and Video

Links Farinfarmation on the GO NATIVE! campaigh,
please choose whether you are a consumer, a restaurant or a retailer:

Contact Us

Site Map / Search

Selecta Division lama lam a .
Consumer Restaurant or Retailer
(TageFor)

AL




MENU STICKER

Edit Wiew Favaorikes  Tools  Help
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GO NATIVE!
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WINDOW DECAL

GO NATIVE! S

Eeribnda

ENTREE FLAG

GO NATIVE!
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Charle

Florids Department of Agricuiture 3nd Consumer Services

= H. Bronson, Commissioner

Division of Marketing and Developmert
Melson L. Mongiovi, Director

Department Home

FL-Seafood Home

Info For Consumers

Info For Industry

Kids

About This Site

Commissioner

Bureau  Staff

Seafood Festivals

Seafood Recipes

News Archives

GO NATIVE!

Infermation Fer Consumers

HKnow what you're eating! Florida's fisherman and
aguaculture farmers believe consumers desene
only the hest That's why our Department has
created a new campaign, GO NATIVE! Eat Florida
Seafood, to help you easily identify seafood from

PURCHASE

A GO HATIVE!|
T-SHIRT,

Flarida

HKeep it local! Ifthere is one place you can find fresh, @

locally caught seafood, it's definitely Florida. With

FLORIDA'
SEAFOOD RECIPE
&!!!E)

over 80 different seafood varieties, Florida offers a

Brachures

Audio and Video

Links

Contact Us

Site Map / Search

Selecta Division

Adobe’]
"3! ' Reade

wide of culinary 1o savor. You can
he sure thatyou are getting premium guality and N

superior taste when you choose Florida seafood. Eat

GIND}
FLORIDA' SEAFOOD)
RETAILERS AND,
RESTAURANTS

like the locals and GO NATIVE!

Look for it! ¥With all the recent news about seafood mislabeling, GO NATIVE! will help you

easily identify seafood from Florida. You will be akle to spotwhere
Florida seafood is sold by looking for the GO NATIVE! logo
displayed atthe seafood counter and in restaurants. Some
restaurant menus also have stickers that point out seafood from
Flatida. Remermber, there is no substitute for fresh, locally
produced Florida seafood.
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Other

\Websites

n WWW. FLL-Seafiood.com

s Www. WildEleridaShrimp.com

s hittp://www.ElL -Sealfoed.com/history.htm

a History of Florida’s Waterfront Communities

Grant Writing

Flerida Agricultural Promotional Campaign

“Ereshifrem Florida™ pregram
Loge Incentive

Florida Agricultural Promotional Campaign

Fresh firom Elorida

Membership: Benefits

Fresh from! Florida logoes: - use on products, packaging & promotional items.

Logo incentives to promote your business, & Elorida seafoediwhen funds;are
availabler

Notification of: opportunities to participate in statewide, regional and national
marnketing campaigns and traderevents.

Quarterly “Eresh from Flerida™ magazine & directory.

Seafood| retail markets & restaurants listed on www.EL-Seafoed.com
E-mail adviseries ofi seasonal seafoed species

Commoadity-specific & generic promotionall peint-of-purchase material

Quarterly' sEaNotes e-mail publication that addresses industry events and activities
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Logo Incentive $$$3$5

E

Questiens?
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