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	ACTIVITY
	July
	Aug
	Sept.
	Oct.
	Nov.
	Dec.
	Jan.
	Feb.
	March
	April
	May
	June

	FOCUS ON FARMWORKER SERVICES AND PROTECTIONS
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Visits conducted where MSFWs live, work and congregate  
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Presentation conducted to groups of MSFWs (Migrant education, Head Start parent meetings, ESL classes, churches, etc.)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Visits to staff/attendance at staff, committee or council meetings at organization serving MSFWs (i.e., National Farmworker Jobs Program partner, Redlands Christian Migrant Association, Coalition of Florida Farmworker Organizations, etc.)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Follow-up contacts with MSFWs to complete partial applications taken during outreach
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Conduct outreach contacts weekly (minimum of 40 contacts per week)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Other MSFW outreach activities*
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	FOCUS ON EMPLOYERS TO PROMOTE HIRING MSFWs
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Visits to agricultural businesses 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Visits to non-agricultural businesses
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Presentations to meetings/groups of employers
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Promotion of the Agricultural Recruitment System to employers
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Estimated outreach hours in month
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Estimated number of MSFW outreach contacts^ by month
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Estimated number of MSFW quality outreach contacts^ by month
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	* Festivals, radio and other special MSFW events

	^ Outreach contact estimates are the number of MSFWs spoken to through/during outreach; not estimated number of registered MSFWs.

	Estimated total outreach time for the 12 months:  

	Estimated total outreach contacts for the 12 months:  

	Estimated total quality outreach contacts for the 12 months:  

	Number of individual staff estimated to participate in outreach for the 12 months:  

	Estimated number of:  Ag Job Orders:  ____     Ag Positions:  ____      Ag Positions Filled:  ____







